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The complementary medicines industry has en-
tered a pivotal point in its growth and develop-
ment.

In just two years, the Australian complementary 
medicines industry has experienced impressive 
growth, expanding from $2.3 billion to $4.2 billion. 
This rapid growth has been driven by strong Aus-
tralian consumer demand based on an increasing 
interest in preventative health products, as well as 
by a growing demand for our products from over-
seas. This demand is underpinned by Australia’s 
clean and green image and by our industry’s repu-
tation for products that meet the highest standards 
of quality and safety. 

Our industry continues to significantly contribute 
to the Australian economy and the improvement of 
health outcomes of the population. Key parliamen-
tarians are well informed about our industry and, 
as a consequence of our increased advocacy over 
the last few years, are cognisant of the challenges 
and opportunities that face our industry and the 
potential of complementary medicines to contrib-
ute further to both preventative health and Austra-
lia’s economic prosperity.

Once again, it has been a busy twelve months for 

CMA. In line with the expert review of medicines 
and medical devices regulation, we have focused 
on influencing the regulatory reform agenda this 
year. CMA’s influence and presence and strong 
representation of the complementary medicines 
sector was demonstrated by the Expert Panel ac-
cepting about 90 per cent of our recommendations 
on regulatory reform. 

Yet, this journey is still underway. Our next chal-
lenge is to ensure that these changes are adopted 
by Government. Pre-empting the next stage of the 
regulatory review process, we have been actively 
engaging with policy makers and the team at the 
TGA. 

CMA will continue to represent and protect our 
industry’s interests during the next phase of the 
implementation of the regulatory reform agenda. 
We will work to ensure that industry regulation 
matches the risk profile of our products and is in-
tune with the needs of our consumers. 

We look forward to working with you over the next 
exciting phase in building a better Australian com-
plementary medicines industry. 

Dusko Pejnovic - CMA President Carl Gibson - CMA CEO

Message from the President & Chief Executive Officer
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Treasurers Report 

Our Association is a not-for-profit peak body. Our 
primary goal is not to make a profit but to advocate 
for appropriate industry regulation for our sector.

However, we have a duty to you our members, to 
ensure that we are run a solvent organisation and 
that we use member funds wisely to the deliver on 
our objectives.

I am pleased to report we have been building on 
our strength.  In the last year that we have in-
creased our income and made a profit of $76,106, 
this is in line with our target and expectations. 
Members funds now stand at over $470,000 in 
equity. 

Our improved financial state allows us to invest in 
delivering more services to benefit our members.  
Success breeds success, the more we are able to 
enhance and increase services to members, the 
more members we are able to attract. 

Complementary Medicines Australia is in good 
health.  We have a strong finances, an exceptional 
Board of Directors and a professional Secretariat, 
giving us confidence in a successful future. 

My thanks to Carl, Carol, Philip and the whole team 
at Complementary Medicines Australia who work 
so hard on your behalf to ensure that we have an 
Association which goes from strength to strength. 

John Baker - CMA Treasurer
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CMA Board

Natasha Flynn
Cabot Health

Richard Henfrey
Vice President (Dec 2015-)

President (July 2015 - Dec 2015)
Blackmores

Ian Chant  
Aker BioMarine Australia

Sally Brumley
Queanbeyan Mega Health 

& Leura Health Foods 

John Baker
Treasurer

Go Vita Springwood

Paul Mannion
Health World

Resigned Oct 2015

Dusko Pejnovic 
President (Dec 2015-)

Vice President (July 2015 - Dec 2015) 
Lipa Pharmaceuticals 

Wayne Coote
Pathway International 

  

Carolyn Barker AM 
Endeavour Learning Group 

Mark Bisset
Catalent Australia 

Kerry Cunningham 
Blackmores

Justin Howden 
Swisse

Michial Coldwell 
Amway of Australia and New Zealand

Resigned Oct 2015 

Ben Rowe  
Brauer Natural Medicine

Appointed Oct 2015

John Kavanagh  
Integria Healthcare
Appointed Oct 2015

Sue Hogan  
Health World

Appointed Nov 2015

Carl Gibson  
Complementary Medicines Australia
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CMA Secretariat

Carl Gibson
Chief Executive Officer 

Emma Burchell
Head of Regulatory Affairs

Karen Hocking
Head of Government Relations 

& Industry Development

Dee Watson
Business Manager

Philip Anderson
IT Manager

Ruben Jones
Advertising Compliance

Manager

Carol Hart
Head of Finance 

Tricia Campbell
Advertising Compliance 

Manager

Alice Callahan
Communication, Marketing and 

Events

Chelsea van Zyl
Business Development

Miho Kikuchi
Industry Development

Staff not pictured:  
Tony Lewis Advertising Services Manager
Kirili Anderson Advertising Compliance Manager - Resigned Nov 2015  
Amelda Saint,Advertising Administrative Officer - Resigned June 2016

CHC Office of Advertising Compliance

CMA Vision  

CMA Strategic Plan

Gerry Dendrinos
Project Manager

Aiden Essery
Economic Advisor
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CMA Vision  

CMA Strategic Plan

Shape the Debate 
Lead Voice in Media 

CMs included in Health Policy 
Consumer champions of CMs 

Promote industry to stakeholders

Regulatory Influence 
Right Touch - Light Touch 

Deregulation 
Promote industry innovation and 

Sustainability

Industry Leadership 
The Peak Body for CM 

Promote responsible and innovating indus-
try 

Drive Export agenda and opportunities 
Trusted Source of Advice 

Strong Membership, Board and Secretariat

1

• Stabilise Finances
• Improve Team Morale 
• Right people in the right roles
• Connect with Members 
• Finalise Education Program 
• Develop Advocacy and 

Deregulation Agenda
• Start to drive the issues that 

matter to our members
• New Brand and Identity 

• 2020 Strategic Plan in Place: 
Vision, Mission, Goals

• CMA the lead voice for CMs
• CMA the Industry Advocate
• Strengthen Membership 
• Annual Revenue $2m+
• Double Exports Revenue
• Drive Deregulation & Advocacy 

Agenda 
• Collaborate with Leading 

Researchers and Educators 

• CMA the go-to Peak Body, Champion 
and Campaigner for CMs 

• Australia World Leading:
- Innovation 
- Manufacturing 
- Quality CM Products 
- Streamlined Regulatory System
- Confident Industry 
- Informed Consumers 
- Five Star Research & Science Base
- Globally Recognised for Reputation 

Stabilise Energise World Leaders
2014 – 2015 2016- 2019 2020

Vision 2020
Australia 

The Natural World Leaders

CMA Vision

CMA Strategic Plan
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Advocacy:

• CMA has focused on influencing the regulatory 
reform agenda this year. About 90 per cent of 
our recommendations were accepted by the 
Expert Panel  reviewing medicines and medical 
devices regulation.

• CMA has hosted several events, including a 
Member’s Networking Evening, an Industry 
Leaders Forum, and a Parliamentary Recep-
tion. The Industry Leaders’ Forum was a great 
success, with a number of industry CEOs 
engaging with and hearing from an impres-
sive line-up of distinguished political speakers. 
speaker. 

New Ingredients: 

• Over 16 new ingredients were approved over 
the 2015-16 period, on top of individual paid 
applications made by industry.  

• CMA has consistently advocated for a stream-
lined pathway for new substance approvals to 
support innovative products entering the mar-
ket. Through our ongoing engagement with 
the regulator a pathway is being refined that 
leverages  the existing body of knowledge of 
the TGA, as well as work sharing arrangements 
with other regulatory authorities, with significant 
benefits for the industry.  As a stand out, this re-
porting period sees an unprecedented number 
of new ingredients approved by the regulator 
and made available for use in listed medicines.  

Leadership:

• The updated CMA Marketing & Supply Code of 
practice: Complementary Medicines was rati-
fied at the 2015 Annual General Meeting, held 
on 29 October, 2015.

• The Guidelines for the sale and supply of Prac-
titioner Products (2016) was reviewed to ensure 
it remains clear and user friendly. Additional 
updates were made in line with the new name 
of CMA, references to other practitioner asso-
ciations’ codes of conduct, and updates to TGA 
guidance material etc.

• CMA represented the industry internationally at 
Supply Side West in Las Vegas, ISO Interna-
tional in Rome, and Food Vision Asia in Singa-
pore. 

Supporting appropriate regulatory reform:

• CMA has implemented a renewed strategic 
focus over this reporting period. We continue 
to build on our regulatory engagement and key 
relationships, and have a strong focus on influ-
encing an appropriate regulatory framework for 
complementary medicines in Australia. 

• In leading the way for appropriate change, CMA 
strives to influence a simplified regulatory re-
gime - one that is supportive of innovation and 
competitiveness and builds on the robust safety 
and quality standards for Australian comple-
mentary medicines.

Supporting exporting:

• CMA and Natural Products New Zealand 
(NPNZ) co-hosted a free webinar, the China 
regulatory Update Webinar, with the aim of 
providing an update on Chinese health foods 
regulation and on cross border e-commerce in 
China. The webinar was well received with over 
170 registered participants.

• CMA has been working closely with Austrade to 
update members about export business oppor-
tunities.

Proactive media:

• CMA has strengthened its media profile and 
has undertaken a proactive media program 
backed by timely responses to industry issues. 
A media booklet was developed so that the 
industry could respond with a united voice to 
the escalating level of biased reporting that 
may damage our vibrant and growing industry. 
CMA has also developed a series of booklets, 
including A Healthy Outlook Complementary 
Medicines Industry Snapshot 2016, Exporting 
to Asia: Australian Complementary Medicines, 
and Australia’s High Quality Complementary 
Medicines Industry.

 

Highlights of Achievements for 
CMA 2015-2016 
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CMA Submissions 2015-
2016
2016 

•	 Submission to the Medicines Scheduling Secretariat: amendments 
to the Poisons Standard, rescheduling of melatonin, ACMS meet-
ing November 2016 (1 September 2016) 

•	 Productivity Commission on its Issues Paper: Consumer Law En-
forcement and Administration (30 August 2016) 

•	 Submission to the Structural Review of NHMRC’s Grant Program 
(25 August 2016) 

•	 Submission to Food Standards Australia New Zealand (FSANZ) on 
Proposal P1042 - Low THC hemp seeds as food (25 August 2016) 

•	 Submission to TGA Scheduling Committee: consideration of new 
ingredient - Kunzea ericoides (Kānuka) essential oil (8 August 
2016) 

•	 Submission to Productivity Commission:  Draft report on Austra-
lia’s Intellectual Property Arrangements (3 June 2016)

•	 Submission to Scheduling Medicines: Proposed Amend          
ments to the Poisons Standard Piper methysticum (Kava)(6 May 
2016) 

•	 Submission to TGA on compositional guideline development for 
new ingredient approval - Grifola Frondosa (maitake mushroom) 
(11 April 2016) 

•	 CMA response to the TGA Complementary and OTC Medicines 
Branch  Safety Review: Sanguinaria canadensis (18 April 2016)

•	 CMA submission to TGA Complementary and OTC Medicines 
Branch:  Business Process Reform for Complementary Medicines 
(18 April 206) 

•	 Submission to TGO 92 - Guidance Document consultation - Stan-
dard for the labels of non-prescription medicines - sections 9(2) 
and 9(3) (1 April 2016)

•	 CMA Submission to New Zealand Ministry of Health: Natural 
Health Products Bill Consultation (4 March 2016) 

•	 CMA submission to the  2016/17 Federal pre-Budget Submission 
(January 2016) 

•	 TGA consultation on updates to the list of permissible ingredients: 
Therapeutic Goods (Permissible Ingredients) Determination No. 1 
& 2 (2015-16) 

•	 CMA participation on the TGA- Industry Working Group on GMP 
(TIWGG) (2015-16) 

•	 CMA participation on the TGA-Industry Complementary Medicines 
Technical Working Group (CM-TWG) (2015-16)

2015

•	 Submission to TGO 92 - consultation draft - Standard for the labels 
of non-prescription medicines (23 December 2015)

•	 CMA response to TGA on the 26BB List of Permissible Ingredients 
(November 2015)

•	 CMA participation in the TGA Focus Group for the International 
Harmonisation of Ingredient Names (IHIN) project (November 
2015)

•	 Submission to the TGA  on a revised edition of the Uniform Recall 
Procedure for Therapeutic Goods (November 2015) 

•	 CMA response to the TGA Pharmacovigilance Safety Review: An-
drographis paniculata (November 2015)

•	 Submission to IP Australia: ACIP’s Recommendation on the Inno-
vation Patent System(28 September 2015)

•	 Submission to TGA - draft revisions of Chapters 1, 2, 6 & 7 of the 

PIC/S GMP Guide (2 September 2015)

•	 Submission to Ministry of Health - NZ Natural Health Products Bill 

- Supplementary Order Paper (27 August 2015)

•	 CMA submission to the review of TGA Half Yearly Performance 
Reporting (21 August 2015)

•	 Submission to TGA - New ingredients proposed for expedited 

approval (28 July 2015) 

•	 Submission to Department of Industry and Science - Australian 
Consumer Law: Possible Changes to Country of Origin Safe Har-
bour Defences  (Thursday, 2 July 2015)

•	 Submission to the Department of Health: Reducing Regulation in 
the Health Portfolio (June 2015)

•	 CMA application to the TGA for a group exemption under Regu-
lation 42DK (1) of the Therapeutic Goods Act to use a restricted 
representation in advertising (Folic acid) (15 May 2015) 

•	 Submission to the Expert Panel Review of Medicines and Medical 
Devices Regulations (8 April 2015) 

•	 Submission to the TGA on the adoption of two European Union 
(EU) scientific guidelines for herbal medicines (April 2015) 
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NATIONAL 
CONFERENCE 2015
The conference grows to be bigger and better ev-
ery year, and on the 29th October 2015 we were 
delighted to host over 200 delegates at the pictur-
esque venue Doltone House – Jones Bay Wharf.

The program included a line-up of national and 
international speakers of the highest calibre, and 
the conference theme ‘The Next Big Thing’ was 
appropriate to an increasingly globalised busi-
ness environment. The presentations and pan-
els covered a wide range of topics affecting our 
industry, including deregulation, research, inter-
national regulation and product innovation.

CMA transformed the conference program again 
this year by hosting an entire day of plenary 
presenters. This condensed program allowed us 
to select the very best from a diverse range of 
speakers with a clear focus on our theme The 
Next Big Thing…?

This year the conference welcomed 9 exhibitors, 
along with an espresso coffee cart thanks to our 

major sponsors, Aker BioMarine.

As part of our exhibitor passport promotion we 
gave away a Virgin Australia Lifestyle Voucher 
courtesy of On Q Recruitment, a baby pamper 
pack courtesy of PPC Herbs and a Hemp Foods 
Australia product pack.

The prizes didn’t stop there this year. CMA had 
a surprise Twitter promotion with Apple Watches 
to give away to two delegates – one for the 
first person to use the conference hashtag 
#CMANextBigThing, and a second to the person 
with the most retweeted tweet at the end of the 
day. 

16TH ANNUAL  INDUSTRY AWARDS DIN-
NER

The conference was again capped off with an 
elegant and exciting Industry Awards Dinner.
Pre-drinks, with a spectacular view of Sydney 
Harbour from Jones Bay Wharf, were followed by 
a fun night of networking with industry colleagues 
and top notch entertainment.

The awards were revamped this year with an 
added category – the Social Selling Award – and 
revised award selection criteria. As always, the 
awards were hotly contested and we congratulate 
all of the winners, in particular the winner of the 
Lady Cilento Award, Professor Kerry Bone.
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INDUSTRY AWARDS WINNERS 2015

The 2015 Lady Cilento

Professor Kerry Bone

Industry Contributor of the Year

Ric Hobby

Quality Manufacturer of the Year 

FPA and Lipa Pharmaceuticals

Quality Raw Material Supplier of the Year

GELITA

Most Outstanding Contribution to Re-
search, Education or Training

Caruso’s Natural Health

Wholesaler / Distributor of the Year

CMG 

Most Outstanding Marketing Campaign

 Thursday Plantation

Social Selling Award

 Herbalife Australia

Vince Russell Retailer of the Year

 Go Vita Southlands, WA

A performance by celebrity comedian, Kitty Flana-
gan, ended the formal proceedings of the evening, 
prompted by a surprise appearance by Hello Kitty 
herself! 

The 16th Annual Industry Awards were proudly 
sponsored by Ferngrove Pharmaceuticals Aus-
tralia. Ferngrove surprised 40 guests with a lucky 
door prize of an LED lamp.




